
An online phenomenon that started in a house.

For three weeks in September, a holographic projector showed the image of ghost in a downtown Toronto house. The ghost could be seen walking by, skipping or just appearing for a heartbeat.
In total, the ghost could be seen doing up to forty actions. She only appeared once a night. Word of mouth spread, and pedestrian traffic increased nightly as expected.

1 of 4

SCREAM_DMA_entry_new  6/15/07  12:04 PM  Page 1



Creating mega-buzz online
In the second week of sightings, buzz grew further after we released a viral video from of the same ghostly figure that people were seeing at that downtown Toronto house. We put the video on dozens of sites, including youtube, break.com and google video. We also sent out mass

emails of the link. As expected, people started uploading the video onto other sites, sending their own mass emails and participating in debates about the specific location of the ghost. Traffic at the house increased again after we leaked the address online.

Scream TV “Viral A”
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VIRAL VIDEO A

In this video, bloggers saw a woman filming damage done by contractors to her
home. As she’s filming, she  comes across the same ghostly figure that pedestrians
were seeing in downtown Toronto for the past week. 

Scream TV “Viral B”
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VIRAL VIDEO B 

Two days later a second video was sent out. This one was created by an onlooker
from outside the house. The ghost could be seen just looking out the window.
At this point, we leaked the address of the house shown in the video.  

Popular websites started to share the videos after we tipped them off about it.
We anticipated at least a half million hits of the videos. At last count, recorded hits were over 2.1 million.

google videos break.com

youtube.com paranormallife.magnify.net
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The Reveal
In early October, we let Canada know that Scream TV was responsible for this phenomenon. We told them online, in a television spot, through the media, and at the house itself. 

By holding up a sign, the ghost made the message clear in each medium - “Get scared more often.”

ADDITIONAL FREE PRESS
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ONLINE, AMBIENT AND TELEVISION REVEAL
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The Results
For only $50,000, over 2.1 million people discovered the campaign online, while millions more read about it and thousands saw the ghost first- hand

at the house For a station that had a hard time getting subscribers, Scream TV saw an immediate subscription increase of 36%.
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